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Participation through social media
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Museums, Trends & Social/Digital Media
Also Known As

Why Social Matters



Hashtags
#
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CultureThemes
Created in 2011

CultureThemes.com
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#WhyILoveMuseums
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Word of the Year 2013

The objective:
#MuseumSelfie was simple: 

- Share a selfie you took with art/objects. 
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@52Museum
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Channels
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15% of projects succeeds with no comms

82% of projects succeed if comms is thought about 
a the very start.

-Dan Slee
https://danslee.wordpress.com/2018/09/24/local-digital-dont-let-bright-digital-ideas-be-
killed-by-poor-comms/

https://danslee.wordpress.com/2018/09/24/local-digital-dont-let-bright-digital-ideas-be-killed-by-poor-comms/




Trends
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Why?
Trends
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Trend:
Shift from Academia to Emotive 



LIVE STREAM
/Stories

Can’t put lipstick on a pig –
Bad content is bad content 

if live or not!

Livestream should be done at a time that works best for 
audience, not always staff



Credit: W Ryan Dodge, Royal Ontario Museum

https://www.facebook.com/royalontariomuseum/videos/1015
5660660198147/

https://www.facebook.com/royalontariomuseum/videos/10155660660198147/




Communities
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CultureThemes
Engage People

Museums look and use new tools 
Builds Communities via hashtag

@Mardixo



Science Museum - Autism



#MuseumMarathon London
Raising funds for @AutismInMuseums







Garage Museum of Contemporary Art – Visually Impaired





A nation stays alive when its 
culture stays alive. 

~National Museum in Kabul 

@Mardixon /



DISCUSSION TIME
Opportunities and threaths 

with participation & social media?



@ASKACURATOR, @TEENSINMUSEUMS, @CULTURETHEMES,

@LOVETHEATREDAY, @52MUSEUMS, @MUSEUMSELFIEDAY, …

HAVE YOU PARTICIPATED IN THESE TYPES OF INITIATIVES? 
WHY (NOT)?



WHAT IF YOU ARE REACHING FOR INTERACTION
BUT DO NOT ACHIEVE IT?

* HOW DO YOU STIMULATE INTERACTION?

* HOW DO YOU GET PEOPLE TO ACTUALLY REPLY, LIKE, PARTICIPATE?

* DO’S & DON’TS



DO YOU HAVE A SOCIAL MEDIA STRATEGY?

APPROACH

PERSONAL < > PROFESSIONAL ACCOUNTS

TIME INVESTMENT

INVOLVEMENT OF COLLEAGUES



GLOBALISATION: LANGUAGE APPROACH
NL FR EN

* TOURISM? 

* INTERACTION WITH INTERNATIONAL COLLEAGUES?

* PARTICIPATION IN INTERNATIONAL INITIATIVES ?



HAVE YOU EVER DONE PAID CAMPAIGNS?



EVALUATION OF EFFORTS

BALANCE BETWEEN WHAT YOU REALLY AIM TO COMMUNICATE
< > WHAT YOUR AUDIENCE ‘LIKES’

* POSTING THE TYPE OF CONTENT THAT HAS SUCCESS BUT
DOESN’T NECESSARILY FIT YOUR ‘BRAND PROFILE’ ENTIRELY

* POSTING WITHIN YOUR MISSION/VISION



BEST PRACTICES?
OBJECT IN THE SPOTLIGHTS



BEST PRACTICES?
TWITTER BATTLE

INTERNATIONAL DAY OF ARCHIVES



BEST PRACTICES?
USER GENERATED CONTENT

HUIS VAN ALIJN



OPPORTUNITIES WITH … ?

AND OTHERS PLATFORMS?



THANK YOU


