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The project

51 stories
set in 
51 museums
drawn by
51 of the best 
cartoonists
of the italian 
scene
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Museums

Mattia Morandi

The main 
objective of 
Fumetti nei Musei 
was to enhance 
the most known 
and visited 
museums and 
archeological 
parks and the 
smaller and less 
known realities
of the Italian 
National Museum 
System.



From 
classical 
collections 
to 
archeological 
parks
and
modern art

Museums
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The dialogue between cartoonists and museum directors

The creation of 
the comics story 
began only after 
a visit of the 
cartoonist 
together with 
the director and 
the curators of 
the museums. In 
this way it was 
guaranteed that 
every reference 
to art, 
architecture and 
historical events 
was based on 
scienti�c rigor.
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A project approved by           Educational Services Centre of the Italian Minister of Culture   

The project was 
created for 
educational 
purposes as a 
starting point for 
various 
educational 
activites such as 
guided tours, 
drawing 
workshops and 
focus on comics 
art.
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Fumetti nei 
Musei’s design 
was made by 
the cartoonis 
and graphic 
designer LRNZ 
(Lorenzo 
Ceccotti).

How comics are made
Rigorous design created to be read, drawn, photographed and shared on social media
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The logo

Fumetti nei 
Musei’s logo is
inspired by 
Minerva’s Owl, a 
symbol of love 
for art and 
knowledge. The 
logo as well as 
the graphic 
design is also by 
LRNZ.
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The emoticons

Along with logo 
were also 
developed 
different 
emoticons that 
play on the 
different shapes 
of the eyes of 
the Owl and that 
are at the center 
of the social 
strategy.
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The web site: fumettineimusei.it

The web site is a 
digital space 
that, in the 
future, will be a 
useful point of 
contact between 
schools and 
museums for the 
organization of 
educational 
activities related 
to comics.
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The digital strategy

The digital strategy 
is curated and 
implemented “in 
house” by the 
Digital Team of the 
Press and 
Communication 
Of�ce of the 
Ministry of Culture. 
On Facebook, 
Instagram, Twitter, 
YouTube and 
recently also on 
TikTok.



51 comics

The stories tell 
secrets, legends
of the Italian art 
collections, details 
not always known 
of the museum 
architectures, and 
also stories
of people who 
work or worked 
there, biographies 
of artists, 
masterpieces’ 
details.
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51 cartoonists

Due to the variety 
of categories 
involved (manga, 
graphic novel, 
fantasy, horror) the 
project also 
rapresents a sort 
of a little atlas of 
contemporary 
Italian comics.
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The publisher

Coconino Press - 
Fandango
is the publishing 
house that, 
following a public 
tender, has been 
selected by the 
Ministry of Culture 
for the creation 
and distribution of 
comics.
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Several exhibionts 
were aimed to 
promote the 
project: from the 
Istituto Centrale 
per la Grafica in 
Rome to the 
Santuario di Ercole 
Vincitore in Tivoli, 
from Lucca Comic 
and Games 
Festival to the 
Musei Reali in 
Turin and the  
Museum of Tunis.

The exhibitions 
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The first Comics Fund of the Italian State

At the end of the 
exhibitions, all the 
original prints on 
display became part 
of the heritage of the 
Istituto Centrale per 
la Grafica, thus 
constituting the first 
important State 
collection dedicated 
to the comics art.
This has been 
possible to the 
cartoonists’ 
generosity who have 
donated their works.
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Fly Over The Game

To promote the 
exhibitions, we 
also made videos 
titled “Fly over 
the Game” 
recalling the 
language of 
video games 
through the use 
of drones.
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The lockdown: #stayathome

During the 
lockdown period in 
2020, Fumetti nei 
Musei joined 
digital institutional 
campaigns inviting 
italians to stay at 
home. Given the 
situation that 
schools and 
museums were 
closed, digital 
became 
fundamental to 
carrying out the 
project.
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Workshops with kids and adults

In addition to the 
guided tours 
dedicated to the 
project, the 
museums have 
indipendently 
developed a series 
of laboratory 
activites to bring 
children to the art 
collections and the 
world of comics. 
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A project to promote the Italian language

The project 
Fumetti Nei Musei 
was selected by 
the Italian Ministry 
of Foreign Affairs 
to promote and 
describe the 
dialogue between 
the Italian 
language and the 
comics art within 
the framework of 
the Week of the 
Italian Language in 
the World that was 
held in 2020.
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During the Week of 
the Italian Language 
in the World, several 
webinars were held, 
each coordinated by 
the directors of the 
local Italian 
Institutes of Culture, 
in which the authors 
of the comics have 
discussed with the 
directors of the 
museums and with 
linguists, 
translators, 
professionals from 
the world of 
publishing and 
illustration.
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A project to promote the Italian Language



The web series

As part of the activities 
for the promotion of the 
project, a series of mini 
documentaries 
dedicated to the 
professions of the 
sector entitled "I 
Mestieri del Fumetto" 
was published on the 
Ministry official 
YouTube channel. The 
series it was 
developped by a young 
director and cartoonist, 
Fulvio Risuleo. This 
series is now available 
on RaiPlay, the 
streaming platform of 
Italian State television 
(RAI). 
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A project to promote drawing

Inside the books, 
there is a special 
page with six 
cartoons to write 
and draw your 
story.
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The self-portraits: from Lucca Comics & Games to Uffizi’s Galleries

We asked the 
cartoonists to create 
a self-portrait. And 
the 51 self-portraits 
realized were 
donated to the Uffizi 
to be included in its 
prestiogious 
collection of 
self-portraits ranging 
from the 
Renaissance to the 
present day.
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